* amanda jennings

Senior Brand Marketing Designer with 10+ years of experience seeking
a full-time in-house opportunity with a mission-driven brand or organization.
Open to on-site, hybrid, or remote.

Experience

Matic
Freelance Designer, 06/2026 — present | Remote

Designing brand and marketing creative for B2B and B2C audiences,
including sales enablement materials, content assets, and infographics.

Owlet Baby Care
Senior Visual Designer, 10/2023 - 05/2026 | Remote

* Led visual strategy and art direction for brand and marketing campaigns
spanning product launches, seasonal promotions, and mission-driven
initiatives across digital, print, and retail.

* Partnered cross-functionally with marketing, copy, retail, and product teams
to align creative with business goals and ensure cohesive brand execution.

* Managed freelance designers and external creative partners, overseeing
quality and consistency across simultaneous workstreams.

*  Art directed lifestyle and product photography end-to-end; developing
creative briefs and shot lists, managing on-set direction, and delivering
assets across packaging, e-commerce, and social.

PetPlate
Senior Design Manager, 09/2022 — 05/2023 | New York, NY
Visual Design Manager, 01/2022 — 08/2023

* Led art direction and design execution across digital and print channels —
product launches, campaign creative, email, social, and packaging.

* Evolved the brand's visual language to support new product lines and
marketing initiatives while maintaining system-wide consistency.

* Mentored designers; reviewing work, maintaining quality standards, and
keeping projects on track across concurrent deliverables.

Bond Vet
Freelance Designer, 05/2021 — 05/2022 | Remote

Designed creative across digital and print, including a NYC OOH campaign.

The Knot Worldwide
Senior Marketing Designer, 03/2021 — 01/2022 | New York, NY

* Led design for B2B brand WeddingPro, partnering with copywriters and
marketing to elevate the brand across web, mobile, email, and social.

* Concentrated on email and landing page design with a focus on conversion,
translating brand into performance-driven creative.

General Assembly
Brand and Marketing Designer, 09/2015 — 01/2021 | New York, NY

% Owned visual branding for a global education business across B2C and

B2B audiences over a 5+ year tenure, through company acquisition in 2018.

* Partnered cross-functionally with marketing, product, and creative teams to
deliver campaigns across digital, print, email, social, and events.

www . amandajennings.design

jenningsab@icloud.com
Based in Brooklyn, NY.

Skills

Leadership

Creative + Art Direction

Brand + Design Strategy
Cross-Functional Collaboration
Brand Systems Thinking

Project Management + Production
Oversight

Design

360° Marketing Campaigns
Brand Identity

Digital + Print

Packaging + Product Creative
Photography + Set Styling

Tools

Figma

Adobe CC (InDesign, Photoshop,
lllustrator, After Effects)

Google Workspace

Claude

Jira / Asana

Slack

Education

General Assembly
User Experience Design
10-week part-time course

Front-End Web Development
10-week part-time course

Southern Connecticut

State University

Bachelor of Science, Graphic Design
Minor, Photography

Study Abroad:
Edinburgh Napier University
Studio Photography + Advertising


http://www.amandajennings.design
mailto:jenningsab@icloud.com

